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In “Tomorrow’s Tourist: Scenarios & Trends”, author Ian Yeoman, a self described scenario-planner and futurologist in the tourism field has made a comprehensive analysis of trends in the tourism field to develop a number of predictions about what tourists will be doing in 2030. Using data from numerous sources and a leading London based consumer think tank, the Future Foundation, he first forecasts the overall picture of tourism in 2030 and then analyzes and predicts in detail a number of tourism segments. The author makes the point that the analysis of trends and prediction of future markets is an important part of marketing a tourism product that can impact on product packaging, advertising and developing new markets.

The book is full of useful and interesting information about different tourism segments with chapters on health tourism, second home living, sex tourism, sports tourism, gambling tourism, carnival tourism, and adventure tourism. Current and new segments are also analyzed and discussed. Segments such as grand tourism, where grandparents take grandchildren on holidays, retail tourism as demonstrated by the retail tourist in Dubai, singles tourism, spiritual tourism as demonstrated by the pilgrimage of Muslims to Mecca, food tourism, and space tourism. According to the author space tourism has already started with a number of wealthy individuals who could pay the cost already having been taken into space. Too expensive for the average person, well yes, according to the author but he reminds us that the first flights across the Atlantic in 1939 cost US $75,000 in today’s dollars which is the predicted cost of a space trip in 2012. 
Three chapters in the book follow a “what if” scenario such as: what if, the world not longer wants to come to the US by 2030, what if, global warming and climate change were to change our holiday plans and what if, government banned tourism in 2030 for immoral or dangerous or environmental reasons. In the first “what if” scenario Yeoman shows that since 2000 America has had no growth in international arrivals despite a 20% increase in country to country travel world-wide. He suggests that this is caused by anti-American feeling, the increased visa entry requirements, and the falling value of the US $. Climate change will impact on holiday destinations with less snow falls in some ski areas, tropical reef destruction and low lying islands being inundated some of the changes that will occur. A number of trends such as the culture of fear, the myth of decline, environmental fears, and the extreme religious right could, over the next 25 years develop into a general banning of tourism by governments. While not likely, futurists such as the author believe it is now a possibility. 
Each chapter in the book develops a scenario of a tourist in 2030 and then uses statistics and trends to support the scenario. The book is interesting and easy to read and should be of interest to not only people in the tourism business but also the general public. It has a very good coverage of all segments of the tourism industry and could be of interest to those entering the tourism business. As one of the few books in the world looking at future trends in the tourism industry, the book is an important contribution to the tourism field and will be a useful text for teachers and students.
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