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“It’s a Jungle in There: Inspiring Lessons, Hard-Won Insights, and Other Acts of Entrepreneurial Daring,” by Steven Schussler, founder of the Rainforest Cafe, provides a glimpse into the mind of an individual who could teach lessons to aspiring filmmakers, ad agency account executives, entrepreneurs, and I would dare suggest, human resource managers as well.    
Schussler begins his book describing the importance of risk-taking, relating a story when he was eighteen years old and employed as a lineman for Southern Bell Telephone Company in Miami.  During his lunch hours he would climb telephone poles to make calls for the purpose of arranging job interviews, while his coworkers were eating their brown-bagged meals below.  His objective was to land a position (making more money) by selling TV and radio airtime.  
He came up with a “grand strategy,” which involved being delivered to a radio station while hidden inside a barrel, wearing a Superman outfit.  After “flying out like a jack-in-the-box,” he introduced himself to a crowd of individuals—including members of the station’s board of directors, whose meeting he had just interrupted—to declare himself “your new super salesman.”  Schussler related that he received the response: “Son, you are the sickest person we’ve ever met.  You’re hired.”
Schussler later began to question his advertising sales commissions as compared to the amount of money being made by others.  After making a significant profit restoring a vintage Wurlitzer jukebox, he took an interest in other nostalgic items and rented a store from which he could sell a collection he had amassed, and called it “Juke Box Saturday Night.”  The problem was, he was doing all of this on-the-side relative to his regular job selling TV advertising time.  Schussler had taken a Monday off as a sick day—following a weekend moving into the storefront—and in the afternoon he received what he thought was the store’s first call from a customer.  It wasn’t.  It was his boss who had heard about the venture and “unceremoniously” fired Schussler.  

The juke box business subsequently failed, leading to a bankruptcy filing, the loss of Schussler’s condo (used to secure a $100,000 loan) and company truck, and his relocation to a “nine-by-twelve-foot office above the dance floor of a place called the Rodeo Nightclub,” where he lived with his remaining antiques and his sheepdog.  Once again he reinvented himself by joining in with the owner of the nightclub below to start a “1950s retro dance club” decorated with the jukeboxes and other items from his defunct store.  They reused the name “Juke Box Saturday Night” for the club, and this time the effort worked, as the business expanded to several cities and became a “huge success.”  He related an epiphany as the result.  Schussler observed “I became a creator of attractions, themed restaurants, and retail stores—a passion that occupies my mind and captures my heart to this day.”
Schussler went on to turn his suburban Minnesota home “into a tropical rainforest,” spending three years and $400,000 in the process in order to demonstrate his concept for what did become the Rainforest Cafe to prospective investors.  The transformation included fog pumps, twenty sound systems, “tropical birds, two 150-pound tortoises, a baboon, [and] an iguana.”  With an additional fifty animatronic alligators, gorillas, and monkeys, readers can easily grasp the tie-in to Schussler’s book title, “It’s a Jungle in There.” 
Schussler’s book provides numerous additional examples of the power of passion, ambition, demonstration, and persistence.  Most of all, however, readers should find a deeper appreciation for the application of entrepreneurial imagination as being essential, toward achieving their own dreams.  
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