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Search Engine Optimization by Kristopher B. Jones does for the businessperson who wants to improve web-based marketing results what a good cookbook does to help someone prepare better meals.  

The book is a slightly difficult read but extremely valuable to anyone who maintains a business web presence to promote his or her company or conduct on-line sales.  The author does an excellent job of providing one nugget of information after another that can be used to improve web marketing results by supplying tightly focused information that search engines like.    

Anyone who is involved in web-based marketing already knows that on-line competition is intense.  The author shows the entrepreneur who is using Internet marketing how to stand-out from the crowd by demonstrating how to fine-tune marketing techniques that can optimize the business' on-line presence.

The author faithfully keeps the presentation of the subject matter to the point and provides the reader with plenty of step-by-step instructions and screen shots that illustrate what is written.  Each page is concise and to the point.  The main chapters or topics are organized into useful sections that include key word generation, content creation, link building, on-line marketing analytics, social media marketing and a variety of monetizing techniques.

The strategies presented by the author are based upon his success as the President and CEO of Pepperjam.  He demonstrates to the reader how to improve search engine results and enhance revenues by better positioning and discusses monetization techniques.  The book is ideal for the proactive small business owner who is involved in web marketing or to the business owner who wants to be a better consumer of outsourced web-based services and improve ROI.

Potential readers might be familiar with the publisher's (Wiley Publishing, Inc.) Visual series of  books.  Search Engine Optimization is true to the series’ format.  For example, the author does a superior job of helping the reader select the best keywords to include in his or her web site.  One of the jewels that the author discusses is Google's keyword suggestion tool.  The reader is shown how to navigate to the site and how to drill-down to obtain a list of words that are being purchased for on-line advertising.  Knowing what keywords your competition is willing to pay for to improve sales would be very helpful.

The author genuinely unveils the topic of search engine optimization and demonstrates to the reader that the topic is understandable rather than shrouded in mystery.  A business owner can increase the number of customers who visit his or her on-line web site or bricks and mortar establishment by using the techniques that are outlined by the author.  He shows the reader in a way that anyone can understand how to structure content in the web site to improve the visibility of the company's goods and services. 

Avoid purchasing this book if you want to learn how to design a web site from scratch or if you are looking for information other than how to improve your business results using the Internet.  Rush out  to your local bookstore or log-in to your favorite on-line book seller if you are a hands-on business owner who wants to improve web traffic and sales.

Dr. William Perry is a professor of business computer information systems in the College of Business at Western Carolina University.  For previously reviewed books, visit us at our Web site at www.wcu.edu/cob/
